




3

S
a

l
e

s
 C

a
m

p
a

ig
n

s

Sales Emails
You’ve seen them, you’ve (probably) purchased from them. Sales campaigns are 
conversion machines - need some inspiration on  how to do it right? Check these out.
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Black Friday
Probably one of the most important dates on 
your marketing calendar. Nail your Black 
Friday KPIs and watch your accountants smile.
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Cyber Monday
Why let Black Friday have all the fun? A great Cyber Monday campaign can be just as 
effective (and profitable).





Halloween
Spooky? Yup. A great excuse for a really fun promo? Also yup.
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Memorial Day 
Another big date on your marketing calendar. Good for sales and sincere, patriotic campaigns that will make subscribers proud.



Christmas
Go BIG on gift guides, exclusive offers for loyal subscribers, and 

digital gift cards for those last-minute purchasers.
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Independence Day 
Flags, fireworks, and Uncle Sam – roll out some irresistible offers to 
increase summer revenue before everyone heads off on vacation.
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... and other special dates! 
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Welcome Flow
It’s the first date – time to put your best foot forward. These should include your brand 

ethos, customer reviews, and perhaps even a welcome discount.
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Cart Abandonment Flow
Every year, so many businesses lose thousands of dollars from abandoned carts. Make sure yours isn’t one of 

them with a flow enticing enough to get customers right back to checking out.
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Browse Abandonment Flow 
If a subscriber is browsing your site, they’re probably already interested in your offering. 

A browse abandonment flow is a tried-and-tested way to seal the deal and turn those 

window shoppers into customers.
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... and some other flow emails!
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